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HELLO)!

My name is Igbal. I'm creative designer based in Kuala Lumpur, Malaysia
with a career in the creative industry since 2009. Focusing in art direction,
brand identity and illustration.

I’'ve put together a few relevant work examples, based on your needs.
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ARTWORK®

This deck should give you an overview of my capabilities and
experience in the graphic design, identity and digital illustration.

Don't hesitate to reach out with any questions, or if you want to discuss
any of your ideas in depth.

lgbal
+6012 243 3771
igbalhakimboo@gmail.com
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PROGES

Discovery — Concept — Design — Revision — Approval — Delivery
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BRANDING .

e Brand Identity

e Brand Guideline

e Social Media

® Merchandise

® Assets for website
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OPEN DAILY FRIDAY BREAK
10AM - 10PM 1PM - 3PM

CALL/WHATSAPP
+6014 3552 821 WWW.SENTIMEN.MY
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ResearC h & Sty‘ escapes Started journey in 2024 when it first opened its doors. Operated by the dedicated barber
Syafig & Imran. this establishment commenced its operations in a compact space within
the “Johor” area, initially employing just two individuals. Setting itself apart with a novel
approach, the salon specialized exclusively in men’s grooming while upholding a

steadfast commitment to delivering unwavering service quality.

—Mazscol elyle

—Logomark Direstion

SENTIMEN a_

Your Sanctuary for Personal Style N‘

\

—Social Media

CLASS / MINIMAL / URBAN [ MODERN

Sentimen Barbarsnop is a sanczuary for thosa who value
personal style and tallcred parfection, offering & unigue
qreoming experience where you feel like part o7 the
community, Cur sxilled loca’ Darbers and stylists provide
remarkable haircuts, ensuring evary lock reflacts modarn
crattsmanship and parscnal fleir. Experiance conficencs,
connectivity, and readiness for taday’s lifestyle damancds,
Unlike traditional baroershops, wa ceme high'y recommended
by industry professionals

lypogranohy

SPACE GROTESK

The quick brown fox
jumps over the lazy dog.

ABCDEFGHIJKLMN
OPORSTUYVWXYZ
1234567390 @#$% " &*

Behance Dribbble Instagram ) ; ;
igbalhakimboo@gmail.com +6012 243 3771
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Brainstorming and
Conceptualisation

Based on the researched the elements that
need to be highlights
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1. Star as spark the journey
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2. Brand Mascot/Character to be unique
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Design

The design phase of logo development

involves selecting and refining concepts, \ \\ / J \\@ J \3
followed by digital execution. This stage \\ r

requires meticulous attention to detail, even if \ /’
the final logo appears simple to the untrained

eye. \ <+-> %b—& SENTIMEN SENTIMEN SENTIMEN

The logo is then presented in the context of SENTIMIEN SENTIMEN SENTIMEN  SENTIMEN SEN LI SENTIMEN SENTIMEN
its intended applications within the business AL Py "

industry, showcasing all design variants, color .J+M° J+\ J_+_\\ J_+_k < SENTIMEN <7 SENTIMEN Ve SENTIMEN
options, and overlays with brand imagery. \\ \\I/ \\/’ \\r

Additionally, mock-ups are created to SENTIMEN SENTIMEN  SENTIMEN  SENTIMEN
demonstrate how the logo will appear in real-
world scenarios.

o 22 7\ Revisions

:"’" - “ | S=NTIM=EN SED“MKEN J%% 4—\ and apprOva‘

A .
SEN‘T";"EN SENTINEN We 5 S

BENTIMEN  SENTIMEN  op s J . — — J\ e— —
& & o> g VENTIMEN SZSENTIMEN
SN2

Once a design has been chosen we work with the
client to arrive at the best solution and finalise the

\

SENTIMEN  SeNTIMEN SCNTIMEN SENTMEN SENTIMEN SENTIMEN logo, making tweaks and changes where

frocntman Jrsanmiven 9 <_\+}_\; \J_\+’_\" SENTIMEN necessary.

e £ Sssenmmen
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Brand
Identity
Guidelines

D e ‘ Ive ry = :_';go T I

Pattern T o e e o

ST ST ST SN S,
TN, { {

After finalizing the design exploration phase, | /,\\
meticulously prepare all deliverables for the client \4\+r S E N T I M E N
during the delivery stage. This includes refining the

approved logomark, creating a comprehensive brand )
guideline, and producing essential assets like
patterns, color palettes, typography, logo variations,
and social media templates. | ensure all files are

organized, scalable, and ready for immediate use
across different platforms.

Correct T S e
Variations o o e by o

SENTIMEN

i\ ,
<> SENTIMEN @ e

The process concludes with a thorough review and a
walkthrough with the client to guarantee a smooth

Behance

Dribbble

Instagram

handover, equipping them with everything needed to <4>SENTIMEN'

confidently implement their new brand identity.
Primary e T ST T Te S | g o e et | Applications
Typeface gaas e
Allozrope — Bold AMlotrope - Medium Aliotrope —Regular Allotrops — Light
ADCOETFOHUX Lo QN ABCDIFOHUKLMNOTCN ADCDEFIHIALIMNOPON ADCCEFOHNLMNOPON
STUZAWXYZ STUVWXYZ STUVWXYZ STUVWXYZ
whcdef e abode fgtei b bncyg abude gl idorvapqe abodrighiximncpoy
wa:y.!w - s'th:;z o -,lwa’:,? ','.uva(;."
0123456799 Q12345709 013454709 0120856799
| Mot e [ et aTRY

Aa Bb Cc Dd

igbalhakimboo@gmail.com

+6012 243 3771
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Mascot/Character

a character carefully crafted to embody the brand’s personality and values. This mascot serves as a visual
ambassador, representing the brand across marketing materials, digital platforms, and campaigns. Designed
to resonate with the target audience, it enhances brand recognition and storytelling. The mascot is provided in
various formats and poses, ensuring versatility and seamless integration into the brand's visual identity.

2024 —©IHB. All Rights Reserved
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Business Card

Open/Close Sign

Lightbox Signage

igbalhakimboo@gmail.com +6012 243 3771 12
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Vara=~
Beard tnr
Clean rarar s Shaver Warks

Hous=iali Sn-Demends

NTIMEN

1ERSHOP

RMZ5
RM3U
RS
RMAS
RMZD~

RMI0D~-

OPERATION HOUR:

10AM - 1080 iPM-3PM
LALLM AL an vl
+6014 3552021

CEEN DALY FRINAY AREAK é‘{%\:‘*’.})

2 Ve

-

NWNSENTIRENMY

JOHOR BAHRU

SeSEMN T MEN

e aceinde
vl ety

WWW SENTIMEN MY

2024 —©IHB. All Rights Reserved

HAIRCUT PRICE LIST
Adult

Adult with Zero Fade
Adult with Skin Fade
Kids (Below 17)

Kids with Zero Fade

Hairwash

~a 4

Beard trim ‘
Clean razor | Shaver Works RM20+ -ﬁ

' 4
Hausecalll,_dmﬁ_ﬁnand, , RM100+

d &
J' AL
33';;’.’1‘.{2"'

Ci'lll.“ ,fuaCSBPP
+6014 3552 821

igbalhakimboo@gmail.com +6012 243 3771
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Social Media

The character and illustrations were

SENTINEN ?\31?;3”29
thoughtfully crafted to align with Sentimen's WE Lco M E | |

contemporary concept, combining elegance

WAVW.SENTIMEN MY

. ot imnginks —
with an approachable charm. bt m@j

B EN
FiartimenBarberswp @V L)
o

WSENTIVEN MY et

Each composition is designed to welcome
the audience into a space that feels inviting
and familiar.

The final result is a soothing and visually
delightful identity that highlights Sentimen’s

tagline, “Trust No Doubt,” reinforcing that

it’s not just a place to cut hair but a trusted TO
sanctuary where experience and connection
come together seamlessly.

<>SENTIMEN

]
—

SENTIMEN

For mesa ino
and enlre beoking

WWW SENT MEN MY

- Far mare info -
LSt ImarEar herthop and oslre xcking: LSt ImerEarbearehop
@SENTIVEN MY WWAWSENTIMEN MY SSENTIVEN MY

ASe LirmenDarbes shop
DNENTINENNY
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Bold/Minial

SVLTAN

— Royalty reach yours.

Tyangraphy .

The quick brown fox
Is for Entertaimant Industry, SVLTAN is a Artist jU mpS over the Iazy dog.

Management company based in Malaysia that

best provides/delivers on 360 management far

the artist because SVLTAN, is team members up vea eliquam eral velulpa.. LUwisi enin ad i venianm, Luis
i . ' nostrud exerci tation u lamcorper susdpit lobortis nisl Lt aliquip ex

to 35 years experience, =a commodo consequat

Orgon.ttf — Lo‘em ipsum Jolor sit a Tet, consecteiver adipiscirg
=lit, sed diam nonum 1y vibh eaisimed tnciduntut lecizet deloe

Yasmeen

t€0 17-363 143€
yacmeen2evitan com

viaw . SUZtan, con

Research & Stylescapes

Stylescapes or moodboards are essential tools that visually communicate a
brand's tone, style, and direction. They include a curated selection of key
elements such as color palettes, typography, textures, and patterns,
alongside imagery that reflects the desired mood. Often, they feature logo
concepts, brand visuals, and illustrative or photographic elements tailored
to resonate with the target audience. Together, these components provide a
cohesive snapshot of the brand’s aesthetic and storytelling, guiding the
creative vision.

rderstand Business” Simon Sia

fam, Jﬁrmmmmulhmmm!ruulp( o:ct islurabqlip
o PR CAMmMN Y Cwrsen At

ind Pecple. You Don't L

Suuned,

SYLTAN

w
-
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>
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New single

U NOW!
KUALAIE

MALAYSIA “everything | wantcd”
Persuna. WL luterior, -1 08032020
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B ral ﬂ S'tO rm I n an d SVLTAN'’s branding reflects its name, symbolizing royalty, excellence, and the pinnacle of the entertainment industry.
The brand’s colors—orange (artistes), grey (management), and black—convey creativity, professionalism, and
authority. Visually, the design should merge futuristic, artistic, and corporate elements, embodying perfectionism and

CO n Ce pt u a‘ i Sat i O n professionalism. The logo should combine abstract/pictorial and wordmark components for versatile use, including

merchandise. Inspirations include ethnic roots like the tanjak, keris, traditional patterns, or a minimalistic crown,
blending cultural heritage with a sleek, modern aesthetic
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Design

The design phase of logo development involves selecting and refining concepts,
followed by digital execution. This stage requires meticulous attention to detail, even if

the final logo appears simple to the untrained eye.

The logo is then presented in the context of its intended applications within the
business industry, showcasing all design variants, color options, and overlays with .
brand imagery. Additionally, mock-ups are created to demonstrate how the logo will ?g sSvitan

appear in real-world scenarios.
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SVLTAN SVLTI\N SVLTAN

B e — o L -

s
SVLTAN SVLTAN SVLTAN

Revisions and
approval

Once a design has been chosen we work with the
client to arrive at the best solution and finalise the
logo, making tweaks and changes where necessary.

18
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Delivery

After finalizing the design exploration phase, | meticulously prepare all deliverables
for the client during the delivery stage. This includes refining the approved
logomark, creating a comprehensive brand guideline, and producing essential
assets like patterns, color palettes, typography, logo variations, and social media
templates. | ensure all files are organized, scalable, and ready for immediate use
across different platforms. The process concludes with a thorough review and a
walkthrough with the client to guarantee a smooth handover, equipping them with
everything needed to confidently implement their new brand identity.

EVLTAN MCHT // CRID CONSTILCTICH oF THE SVLTAM NARK. _
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Merchandise
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Cover Design

WA EATANCCM

AN TAS

Y T 3 g % g P
L. R o R - e g7 A

-

"CELEERITY CHEF& ENTREPRENEUR

SAIXSE

SVLTAN

<

5

w

: &% ‘““““‘:1**:$lill;£>x,ﬁ”' W ',://%f:/; G

¢ s\ n

E a_'-h N]fRIMN[R SN = i

E 3 J\la = g

‘ : nPHIiABltw\ o

‘ 35

§
¥
f i
| £
53
tE§

WWISVLTAN.COM .

¥
<N

-
- ~ - “
NS TS o B L
ASVLTANM % ° '
- - ‘-.;':“

ﬂB"” (10" ° " Mfc;'/’\' ........
[RANSLATE  <COrllAL o
{ 3 [HOTIONG D\

505 It

--------

WWW . SVLTAN.COM

ARTIST PROFILE

- ALTIMET

“PENULIS LIRIK& ENTREPRENEUR‘

2024 —©IHB. All Rights Reserved

4SVLTAN



mailto:iqbalhakimboo@gmail.com
https://www.behance.net/iqbalhakimboo
https://www.instagram.com/iqbalhakimboo/
https://dribbble.com/iqbalhakimboo

2024 —©IHB. All Rights Reserved

Design layout for Artistes Profile
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Spotify
37K+ “lay

wcac, Bom with an nnate passion for beats, he embarced on hes musicel jouracy when he
was et 10 yaams cld, delving into tha word of beataoxing befora saftly tranatiening to
mastaring various aspenis of music areation, ncuding “apping, compesng, SONGWIITING
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prociacing, 2ocl tha intnezts At of miang and mastenny

ARTIST PROFILE - KIDD SANTSE
ARTIST PROFILE - MPILD SANT

Iis early eccomoishments set the stage for a vibrant career. Kidd Sarghe's stellar tadent
began gracing the stage in 2010, for Disney's ‘My School Rodks’, At just 10, he ther began
cultivaring his fanbasc on Scundlloud, ackicving a remarcable fect of over 200,000 greans
in just thraa manths as & hreakthrough artist

Rapper

SV.TAN Manegmmeat
A1) Pighte Roczersed

Kidd Sancre’s anistic prowess has since skyrodkated. as ne j0w Eaasts a portfolic of over 60 v !

scrags. His impact vanscends the local rmusic scene, evidencad by an impreessive 100 million < 32 % - Producer
views across all digital strreaming ;.:ld-’.f:_rr:‘rs. His breakthrough momantcare with 'Haa Tapol” =5 < .

a zollaboration with MK K (lique and Mcerily, amaceing over 82 million YouTube viows and

“0C milbor straars, markinc a dafinitive turning point ir his careat - A < J A Lyl'lclst

he list of artists seeking collaboration with Kidd Santhe reads k2 3 who's who cf the
Malaysian nmusic svere From Syamel, Az, Arnon Re, SondOne, and sy rmore, his s Mlxlng

is kiown to elevate any proecs. His nfluence extends w producing songs for major clobal
brands, induding the FIFA Weorld Cup, Metflix, Ast'o, Milo, Cadbury, Pegs, and mery more

Mastering Engineer

m Kiddran theny :
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on Pletflixs ¥NatflixBEanasasini and lendirg his voice tn Sony Fictures”
arimaed Aim ‘Over The Moor®. alonagside Daw” M. MNaslir and Shemy
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SOCIAL MEDIA
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music edacation led him to gaest lecture 21 CATS College, as he srives D _ 97-5K '
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entertainment industry.
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Social Media Post - Artistes
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BRANDING 2020

e Branding

e Social Media

® Merchandise

® Assets for website
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NIMROC HOLDINGS —

NIMROC.

SYNONYMS & DEFINITION
« Nim (v. t.) To take; to steal; to filch.
« Roc from Persian (also rukh or rux) is an enormous legendary bird of

prey in the popular mythology of the Middle East. ; '. R, B2 fi' | -
BRAND STATEMENT N T e = R h
Nimroc is for the generation of goal achievers, passionate & thrives on = f__'” " e #“ Pl esea rC

growing together. Nimroc is an independently owned and operated
organization that help build multidisciplinary brands to empower and

aspire others in achieving goals & desire to succeed. Nimroc aims to build 3 - s ey, § e ' ) U | l Sty‘ escapes
e T |t o

a generation of perseverance, passionate & highly motivated for their
. collected during the discovery phase.

Perseverance, Aspiration and Empower

craftsmanship & products.

°1  PERSEVERANCE
°2  ASPIRATION
°2 EMPOWER

— MOODBOARD. — TAGLINE.

20MCMghiyhabourstiudo. Al Rights Roscvad.

|55

Behance Dribbble Instagram . . :
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Brainstorming and
Conceptualisation

Based on the researched the elements that
need to be highlights

1. community of thinkers, goal achievers
and imagineers

2. Focused on empowering a generation to
succeed in producing their craft of
choice, be it products or services of
multidisciplinary brands

Behance Dribbble Instagram
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Design

The design phase of logo development
involves selecting and refining concepts,
followed by digital execution. This stage
requires meticulous attention to detail,
even if the final logo appears simple to
the untrained eye.

The logo is then presented in the context
of its intended applications within the
business industry, showcasing all design
variants, color options, and overlays with
brand imagery. Additionally, mock-ups are
created to demonstrate how the logo will
appear in real-world scenarios.
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L7 NIMROC

=) NIMROC

NIMROC

s NIMROC
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NIMROC

N

A
Y,

NIMROC
Wj

Revisions
and approval

Once a design has been chosen we work
with the client to arrive at the best
solution and finalise the logo, making
tweaks and changes where necessary.
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NIMROC

BARBERSHOP — Make It Real

Delivery

Picking the founders’ brains during the
Discovery Phase sesh, we agreed on three
power terms — Perseverance, Aspirations,
Empower. In recognizing these terms, a
brand identity and logo which encapsulates
their authentic voices, their clarity of
purpose, the realization of successful goals
and the expectations exceeded were to be
born.

NIMROC

igbalhakimboo@gmail.com +6012 243 3771 29
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Nimroc is an independent brand focused on empowering individuals to
succeed in their craft, whether products or services. During the Discovery
Phase, Perseverance, Aspirations, and Empowerment, the brand’s identity
centers on arrows converging from multiple angles—symbolizing generations
striving toward their goals. Inspired by iconic heroes like Hawkeye and
Katniss Everdeen, the logo embodies the journey of overcoming challenges

with perseverance and community support.

2024 —©IHB. All Rights Reserved

Store front facade
proposal and real store

Workshirt Uniform Design

32
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Nimroc® is a leading barbershop chain that specializes in men's grooming.
Committed to providing personalized haircuts at affordable prices in a unique
and welcoming atmosphere. Nimroc® team of expert barbers values every
client and their individual needs, and strive to deliver a top-quality service that
exceeds expectations. Nimroc® prioritize customer satisfaction and take
pride in maintaining a clean and inviting space for customers to relax and
enjoy good conversation with our friendly team. Trust Nimroc® for all of your
grooming needs and a one-of-a-kind barbering experience.

Behance Dribbble Instagram

NIMROC 12 YEARS

ANNIVERSARY COL! ° EST
*MAKE IT REAL" 2008
DONT BE AFRAID THING GOOD,

BUT YOUMAY G

WWW.NIMROC.COM

LINIMROC

Y/IELCOME TC THE FAMILY

HAFIZH
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XN e

Polamba Mctod Nepara £
Pomi Ik Nimwee Baridbarshcp
Tamnwn Dugarg

NIMRCC BAREERSHCP
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1171172020

MDD 246 Jalar Dagang 1714, Taman Dagang,
D12 HUlY LANgat 83000, Se.angor
Wa rer Nirwree Barbemhep Taman Dagang
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BRANDING 2020

HAIR POMADE

Branding
lllustration
Packaging

Social Media
Merchandise
Assets for website
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Research & Stylescapes |

S DRSS SED LIWINE, MANTETS. PRACKETS SCAOUNDNK £75

Focusing on keyword that have been collected during i
the discovery phase. '

Classic, Modern & Raw

TATTOO %
TUDIO

Behance Dribbble Instagram
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Design
| Mr § Me =
e e W Eﬁrﬂwn.,, B

G
QUALITY

followed by digital execution. This stage POMADE POMADE

“IWH QY

requires meticulous attention to detail,
even if the final logo appears simple to

th trained :
o untreined eye M o MR, \6' Meoy2
The logo is then presented in the context g[{ﬂ\dﬂa I{ﬂ

of its intended applications within the HAIR
business industry, showcasing all design ity
variants, color options, and overlays with

brand imagery. Additionally, mock-ups are

created to demonstrate how the logo will

appear in real-world scenarios.

MI3M COALMTY

HAIR POMADE

LCCAL CODDS

Revisions
and approval

Once a design has been chosen we work
with the client to arrive at the best
solution and finalise the logo, making
tweaks and changes where necessary.

Behance Dribbble Instagram

igbalhakimboo@gmail.com +6012 243 3771 37
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Delivery

The final look logo for Mr.Brown hair pomade
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Pattern

Pattern elements in brand identity enhance recognition,
consistency, and versatility while adding depth and
visually communicating the brand’s story across various

applications

39
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Directions of use : ‘\
Co N F I D E N T A N D Rub a small amount of hair clay between your hands

until emulsified then work into dry hair, separate,

PE RF EC TI 0 N texturize or twist to create your look.
. l AY Ingredients :
About the product : Aqua, Petrol Atum, Kaol In, Hydrogenated Cera Al Ba, 3.8cm 4.5cm

o - Copernicia, Ceteareth 27, Ricinus Communis Seed Oil

Our Hair Clay creates texture and disarranged separation, P ! h :

allowing you to hold and shape your style. Leaves a matter MATTE FINISH gzike”‘e’ flﬁcsrrhs‘:eze?'l\:/y“ C(:po\ ‘:h"‘j; P‘:’p' -

finish to the hair. Designed for the man who wants to create a yepggenated Fg Ee” -0l MeTliCeleareth S IEeges coro Y
Pal Mitate, Sodium Benzoate, Dehydroaceticacid,

strong and superior look
9 P Phenoxyethanol, Color intermidiates, Parfum. V

~oNMOYaIW

NET WT —113g (120ml) www.mrbrownmy.com

Glue Tab E1 © B2 @mrbrown.my
Email : hello@mrbrownmy.com Sticker Label

Bottom

6.7cm

A
Y

(o] W.\ 4

MATTE FINISH

Packaging

22.2cm

A
Y

To create a bespoke brand identity that plays with a classical twist and
vintage typography, applicable to all collaterals such as product o — ,

, " , _ , ,  sem B St (WSS CONFIDENTAND  hstimmswsms, .
packaging, additional merchandises, website and social media. ' Soiestie, Sa-ledusientad (PR SEREECTION: S e A

to create your look. Benzoate, Dehydroaceticacid, Methyl paraben, -
Phenoxyethanol, Col or intermidiates, Parfum : NET WT — 113 (120ml)

Behance Dribbble Instagram
l.com +6012 243 3771 40
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Merchandise
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Social Media Post

@ mrbrownmy @ mrirownmy
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FORYOUR PURCHASE |

-

provi

Packaging

To create a bespoke brand identity that
plays with a classical twist and vintage
typography, applicable to all collaterals
such as product packaging, additional
merchandises, website and social media.

Beh Dribbble Instagram . , .
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KEY VISUAL 2024

NOUNS FUND
IDEAS X InB
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G
®
®

Hololclo)

e Key Visual

e Graphic Assets

e Social Media

® Merchandise lllustration
® Assets for website
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An Exciting Collaboration between NounsMY and IHB,
Co-organized by College of Creative Arts (UiTM CCA).
Nouns Fun(d) Ideas is a collaborative initiative between
NounsMY and IHB, co-organized by College of Creative
Arts (UiTM CCA) and funded by Nouns.

This partnership aims to engage and inspire students
through artist collaboration activities. UiTM CCA is

providing the venue, place, and student support to help
make this event a success.

Behance Dribbble Instagram

igbalhakimboo@gmail.com +6012 243 3771 46



mailto:iqbalhakimboo@gmail.com
https://www.behance.net/iqbalhakimboo
https://www.instagram.com/iqbalhakimboo/
https://dribbble.com/iqbalhakimboo

2024 —©IHB. All Rights Reserved

Merchandise
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KEY VISUAL 2020
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PROJEK DIALOG

PISGHIAL
/Yy

A festival (during covid-19) aimed to critically explore the obstacles and

opportunities of digital media for digital harmony through a variety of forums, -

workshops, performances, and also showcases by the Diverse Voices Grant p / VE,

Winners. The pandemic has shown the importance of the digital future, FE; VAL
without leaving anyone behind — a diverse online audience. Social media /

influencers, faith community leaders and journalists engaged the
participants through show-stopping digital media contents and entertaining
interactive games emphasizing on religious inclusivity and co-existence.

A theme was needed to determine the flow and feel of the entire event.
Stressing on embracing differences and shunning discrimination within the
community, a modern cyberpunk theme was decided upon unanimously
with the festival producer. The cyber element was derived from the digital
and tech mode of the festival while punk represented the rugged diversity of
the Malaysian spirit — spanning even further than culture and religion but also

the physically challenged. \> . ;‘: « ‘ : N N S . ffL NN

The key art was the centrepiece of DDF — a bespoke piece marrying all the
colours and joyfulness of Malaysia. The result was a concrete branding of
colourful proportions; distinct, vibrant and inviting. The essence of branding
was applied across all mediums of posters, banners, print and also digital
advertising.

Behance Dribbble Instagram
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KEY VISUAL 2020

PESTA FILEMKITA

e Key Visual

e Graphic Assets

e Social Media

® Merchandise lllustration
® Assets for website
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VENUE:

LEVEL 1, RUANG BY THINK CITY

2 JALAN HANG KASTURI
KUALA LUMPUR, MALAYSIA

73714 V1S3d 6LOZ VLIN W3TId V1S3d 6L0Z VLIN WITI4 VIS3d 6LOZ VLIN WITId VL. —

EMAIL: PROJEKDIALOG®GMAIL.COM
WWW.PROJEKDIALOG.COM




Behance

Brainstorming and
Conceptualisation

Pesta Filem Kita is a film festival featuring young talent of
the country and critical discourse of local films, Boasting a
reputation of showcasing films which illustrate the
Malaysian experience and lifestyle, it aims to bring people
together through films as an important cultural medium.
After closely considering multiple factors, this 10-hour-long
event is decidedly held in RUANG by Think City, right in the
heart of KL, surrounded by an area best known for KL's
rich, traditional, and modern culture. Apart from its
accessibility granted for our guests, a closed-off event
space can provide a privatized atmosphere, suitable for
enjoying movies!

Dribbble Instagram

igbalhakimboo@gmail.com
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FINAL ARTWORK

N

VENUE:

LEVEL 1, RUANG BY THINK CITY

2 JALAN HANG KASTURI
KUALA LUMPUR, MALAYSIA
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P'E'Ega MALAYS'AN pFE.EEG www.projekzialog.com pFE"?EG www.projekzialog.com

o ATMALAYSIA A
y

THEME

“THE HOPES
OF THE YOUTH
FOR A NEW
MALAYSIA”

PITCHING
DAY

Date: January 5th 2019
Time: 11.00am - 04.00pm
Venue: TBC

Redza Minhat

Lcior £ Scriptwrltel

JURY PANEL _

FOR FURTHER INFORMATION:

WWW.PROJEKDIALOG.COM

m PESTA FILEM KITA

Official Sponsor

[ndranl Kopal Dr Wan Aida Wan Yahayat
'‘FnmaLce .>'. " J'"“"‘ ¢ . ").’{',‘,',“,r"'r [

wvnw piojekcialog.com

PESTA
FILEM
ITA

TEMA | HARAPAN ANAK MUDA UNTUK MALAYSIA BARU

ASHRAFIQAL ALEEF SYARAT - SYARAT :

v r 1. TERBUKA KEPADA SEMUA PELAJAR SEKOLAH ATAUPUN UNIVERSITI
POH LA N ' H E PAD 2. PENYERTAAN BOLEH BERBENTUK FIKSYEN, DOKUMENTARI, PSA,

MOHAMMAD FAIS HAFIZ 3 “”"‘ﬁgy

DAN ANIMASI.
PUTRI PURNAMA SUGUA *
“HOUSE WITHOUT GROUND"... PRI v 2,000

3. VIDEO HARUSLAM BERDURASI 1 - 5 MINIT.
MOHAMAD YUSOF B. SADJIRIN NADIAH KEDUA Rt R i il
“KERETAPI KE PANGI". HADIAH KETIGA p B A

MUHAMMAD RAIS AQIL
“KHILAF".
BEBBRA MAILIN
NINAVAU

CECH ADREA
MALAYSIAN LIKE ME™...

WWW.PROJEKDIALOG.COM

GERAN
PEMBIKINAN

PENYERTAAN HARUSLAN DIHANTAR SEBELUM ATAU PADA 1 MAC 2019

FILEM
;oslng date ////

4

26 December 2018

//////

for more info pleasa follow the Iink
nttp://bit. w/geranPFK2

Social
Media Post

Sponzored by:

EMAIL: PROJEKDIALOGHFCGMAIL.COM
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